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Who is a journalist?

A journalist is person trained to collect news and 
disseminates it to the public

A journalist investigates, collects and presents information 
as a news story to the public through newspapers, 
magazines, television, radio or online media.



Articles – Written texts that discusses current or recent news 
of either a specific topic or general interest.

News – A report of noteworthy information about recent 
events.

Feature stories – A factual story about a person, event or 
aspect of a major event.



Major sources of news for journalists include:
- Radio
- Television
- Newspapers
- Magazines
- Correspondents
- Interviews
- Press conferences
- Police stations
- Courts
- Press releases



Article writing is a form of writing that 
intended to reach a large audience with the 
help of mass media (newspapers, television, 
radio).



Article writing types include:

- Magazine articles

- SEO article writing

- Newspaper articles

- Online articles

- Freelance articles



- News (hard/soft news)
- Business
- Lifestyle
- Sports
- Health
- Entertainment
- Technology
- Travel
- Climate
- Politics
- Features



When choosing a niche to write, report or 
cover one should consider personal passions, 
skills and expertise. 

- Writing about something that you have 
passion for or expertise in is easier and you 
won’t struggle much.



- Understand your audience
- Be specific and straight to the point
- Use statistics and analogies
- Write in your readers’ language
- Research facts and figures
- Be practical ( engage readers with clarity)
- Utilize your interview skills
- Use quotes from sources (attribution)



An article comprises of:

- Heading

- Byline

- Body (the body can be splited into 
introduction, paragraphs, conclusion)



- Accuracy
- Balance/fairness
- Impact
- attribution
- Objectivity
- Concise and clear
- Current
- Complete



The standard length of an article is 300 words.

800 – 1200 is a good fit for a feature article.

Long-form content ranks significantly better 
than short-form articles.



SEO stands for Search Engine Optimization
- It’s the process of improving your content to 

increase its visibility when people search  for 
topics related to your content.

Examples of search engines; 
- Google
- Bing
- duckDuckGO
- Yahoo
- yandex





- The search engines use bots to crawl pages on 
the web, going from site to site, collecting 
information about those pages and categorising 
them in an index

- The algorithms then analyze pages in the index, 
taking into account hundreds of ranking factors 
or signals to determine the order pages should 
appear in the search results for a given query.

- Using the right keywords in an article improves 
the visibility of the page in the search results



- Hashtags helps the search engine bots to 
categorises web pages for easier visibility I 
n the search results.

- Hashtags acts as the index



- Increases the number of followers/readers

- Makes content easily visible

- Makes your content rank high among 
other similar content

- Hashtags can also be used to push the 
name of a brand/company

- Helps in localizing the content



There are three main types of keywords

- Primary keyword

- Secondary keywords

- Additional keywords

An ideal article should contain 3-8 keywords.

Use keywords in your meta description, 
headlines, within the first 200 words, throughout 
the article and the in the last 200 words.



A headline is the title of an article typed in large 
letters at the top of the story.

Types of headlines
- Direct headline
- Indirect headline
- News headlines
- How-to headlines
- Question headlines
- The reason why headline
- Two part headline



- Summarizes the article

- Generates interest to the reader

- Satisfies immediacy needs

- Draw attention

- Sets the mood of the article



- Ignoring your target audience

- Avoid wordy headlines

- Eliminate unnecessary words (a, an, the)

- Avoid commanding verbs e.g must

- unmatching content

- use a comma instead of ‘and’

- Only use names when they are prominent



- Media laws and ethics helps in regulating 
behaviours

- Provides a mechanism for settling disputes

- Journalistic freedom

- Social and moral reasoning

- Proffesional reasoning



Otherwise called journalistic code of ethics

- Truthfulness

- Accuracy

- Impartiality

- Accountability

- Objectivity 



- Defamation is a statement in oral or 
written communication that injurs/harms 
a third party’s reputation

- Libel – written defamation

- Slander – oral/spoken defamation



Ethics promotes and defends values such as a universal 
respect for life and the rule of law and legality.

A journalist should always uphold the following
- Impartiality
- Objectivity
- Accuracy
- Privacy
- Bias
- Balance
- Public interest
- Accountability



Copyright is a legal term used to describe the rights that 
creators have over their literary and artistic works.

Plagiarism is the representation of other person’s 
thoughts, ideas or expressions as your own original work.

A journalist should avoid copyright infringements and 
plagiarism at all cost.

In a case where you happen to borrow an idea from 
someone else’s work, it is ethical to credit the source.



- Source protection is a right accorded to 
journalists under the laws of many 
countries as well as under international 
laws.

- It protects journalists from revealing 
identity of anonymous sources to 
authorities.



- Print media consists of newspapers, 
magazines and journals

- Electronic media consists of television and 
radio

- Digiatl media is the online media 
concisting of websites and social media



According to kepios, 57.6 people use social media 
worldwide. That is 4.55 billion people of global population 
(7.9 billion)

- Social media can be very beneficial in the right hands.

Journalists have adapted social media to reach their 
audience.

Understanding the algorithms of social media can boost 
your skills in information dissemination.



How you package and deliver your message (news) 
matters a lot.

A journalist should understand the medium (print, 
electronic, digital) and the audience involoved.

For radio – you write for the ears

For tv – you write for eyes and ears

For newspapers – you write for the mind



Interviews are very essential when covering a 
story.

For a story to be credible, a witness, expert 
or victim should give an account.



Before an interview, ensure you know the angle you are going to 
take in that interview

Do a research on both the topic and the interviewee

Note down possible questions

Choose the right equipment for the interview (recorders, 
cameras, note book)

Ensure the equipments are working properly and the batteries 
are fully charged.



Interviews might vary depending on the medium the content will be broadcasted.

e.g using cameras for radio interviews will be meaningless.

However, for a journalist to get the needed information, these techniques may be used 

- Create rapport with the interviewee

- Ask relevant questions

- Stick to the topic

- Avoid advicing the interviewee

- Avoid playing the devil’s advoate

- Make a list of all key points

- Avoid self promotion

- Avoid jargon



Dress how you would like to be addressed.

Your personal image is very paramount to your 
audiencve. 

A journalist should always be dapper/smart.

Official wear depicts professionalism.



Journalist are known to ask tough questions, but how 
can you as a journalist answer the questions when 
the tables are turned.

- Be neutral
- Don’t let emotions get over you
- If you are not the right person to answer the 

question, make it clear
- No comment
- Stay vigilant
- Deflect the question



Media convergence
- Media convergence is the merging of mass communication 

media with portable and interactive technologies.

It bringd together the three Cs – computing, communication and 
content.

Examples:
- Smartphones (converging camera, music, internet and 

books)
- Online radio (converging radio with the internet)
- Ebooks (merging paperbacks with the digital technology)
- News websites and apps.



- Instant availability of news

- Media houses can easily target best 
audience

- Audience have become content creators

- Broadened limitation of legacy media

- Made cost of digital marketing to be 
affordable



Globalization has promoted sharing of ideas, projects and 
stories from any part of the world.

Global networks have also been on the rise since media 
convergence has made it easier to access content from any part 
of the world.

Journalist may also work for any international media networks.

Media houses cover both local and world news.

Different media networks partner in various projects.



- With advancement in technology, mobile 
journalism (mojo) has proven to be effective. 

- This is a technique where the journalist uses a 
mobile phone to cover a story.

Mobile phones as a convereged medium, has a 
camera, recorder and can type content which 
make it efficient for a journalist.



Citizen journalism also known as participatory journalism, 
gives the public a platform to collect, report, analyse and 
disseminate information.

It is mostly conducted by people who are not professional 
journalist.

They use blogs and social media to provide instant 
information (text and visual) in disaster zones.

Downside of citizen journalism is gauging the credibility 
and validity of the information shared.





JOURNALISM IS AN ORGANIZED GOSSIP


